HOTELS o,
INTERNATIONBL




Gabriel Escarrer
Julid
PRESIDENTE

Gabriel Escarrer

Jaume
CEO
Juan Ignacio Ma'rk Andre Pilar Dols Gabriel
Pardo Hoddinott Gerondeau EVP Canaves
EVP Le'gal & EVP Real EVP Finance & EVP Human
Compliance Estate Hotels Admon Resources

Regional VP Regional VP Regional VP Regional VP Regional VP Regional VP Regional VP
EMEA ASIA AMERICA SPAIN MED. BRASIL CUBA
REGIONAL GLOBAL
TEAMS TEAMS
: A HOTELS 1 19 ‘ A f UB MELIA
M E L | A INTERNATIONAL G)R:A\N&.'?\QE'LJIA ?\ H£ ME,EJA INNS!Q[% THF © Sol Hotels crepere




Our History.

* First resort in
Mallorca (Spain)

* Expansion into other
major Spanish resorts

=

Seeking shared growth:
* Wyndham, Jin Jiang, Greenland
Alliances
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* Development Hotels
in LatAm

* Development in
Balearic Islands

COMPANY OVERVIEW BRAND PORTFOLIO ADDED

* Growth in Spanish Cities through the
acquisition of Hotasa, CHM, Melid Hoteles
* First international hotel (Bali)

* Presence in European gateway cities
(London, Milan, Paris)
* Acquisition of Tryp and Innside brands
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QOur Portfolio Diversification

M A varied location

Rest of Europe
21%

Spain
43% Asia
3%

MEA

LatAm 4%

29%

Approximately 75% rooms in Prime Location ‘

A wide scope of brands covering different segments
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Note: all figures by number of rooms (December 2014).

COMPANY OVERVIEW
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H A healthy balance between cities and resorts

S

i

‘ i \ “ 1”

ESOR];,,

BGRS .. =4

B Under 4 different management formulas

Leased

23% 4

" Franchised

7%

Managed
48%
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Some Future Openings
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At Melia Hotels International we provide
global hospitality services and experiences,
focused on excellence , responsibility and
sustainability, all with the dedication of a
family business to contribute to a better
world
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WILL | BE ABLE TO GROW WITHIN
THE COMPANY?

There are various Development Plans at Melig

Hotels International which aim to enable the
employee’s key abilities and competencies. We
identify those with potential at each organisational
level, helping them in their growth within the

company.
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TRAINING AND DEVELOPMENT

Ongoing training and development of
the people who work at Melia Hotels
International is a vital element for the growth

of the company.



WORK ENVIRONMENT

(1t s your turn)

“It”s your turn” is a
participation space for all
employees to express their
opinion, directly and

confidentially, on subjects

concerning their work and "~

the company.



Our Brands

PREMIUM

UPSCALE

MIDSCALE

GRAN MELIA

HOTELS & RESORTS

| | Hotels
3,383 Rooms

7 Hotels
1,523 Rooms

Traditional luxury in a vanguard style. Gran
Melid has designed a series of first class
hotels and resorts for the more well-
headed travelers in the most desirable
destinations in the world,

106 Hotels
32,361 Rooms

With more than |00 hotels in the best urban and holiday
locations, around the world, Melid Hotels & Resorts represents
the passion of Melid Hotels International and stands out for its
ideal combination of design and service.

MELIA

HOTELS & RESORTS

90 Hotels
14,480 Rooms

At TRYP by Wyndham, the city belongs to you. TRYP by Wyndham,

welcomes the life-loving globetrotter in some of the world’s most
attractive and cultural hotspots, including Barcelona, Berlin, New
York, Buenos Aires, Lisbon, Madrid, Paris, Sao Paulo and many
more... Own the city.

Note: Figures of operative hotels at September 2015

ME by Melia are hotels meticulously
designed for the needs of the most
modern customers for whom travel
is an extension of their way of life,
ME by Melid. it Becomes You.

ME 9 Hotels 2 *

oy wouA 4‘43' Rooms srsoavTs

An extraordinary all-inclusive experience
in luxury resorts next to the ocean all
over the world.

|6 Hotels
2,173 Rooms

INNSIDE

BY MELIA

Each INNSIDE hotel has its own unique architectural personality,
elegant rooms and modern bars and restaurants, INNSIDE hotels
by Melia represent a fresh and sophisticated choice for business
travelers seeking a lifestyle touch.

77 Hotels \“”’-;
25,143 Rooms g 0L

Hotels and resorts besides the beach in the main tourist
destinations of the Mediterranean, the Canary Islands, South East
Asia and the Carnibbean. Fresh holidays: from family hotels to
Aduit Only experiences.
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Melid Hotels & Resorts MELIA .-

HOTELS & RESORTS

BRAND POSITIONING

Melia Hotels & Resorts is the brand that represents assion of Melia Hotels Inte und d
Melia offers the experienced trav whether f usine le
into a memorable experience. Our a world of inte ) al
focused on our gu en 1 m g d inr Ea t
[\"ﬂr?_.;;l'fx‘:v‘:fi into the local cuiture, whilst respect for the surroundings and -ommunity D
COMPETITIVE SET
Hilton Hyatt
HOTELS 106 ﬁ I I l I i i
PIPELINE 25 CITY  RESORT COUNTRIES EMPLOYEES CUSTOMERS/YEAR
53% 47% 29 18,222 9,392,258

GUEST NATIONALITIES SEGMENTATION
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INDVIDUAL INDIVIDUAL
LEISURE BIUSINESS
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Meli4 Doha (Qatar)

17% 10% 10% 7% 5% 4% 4% 3% 3% 3% 34%
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Melia, a city hotel MELIA

HOTELS & RESORTS
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Melid Madrid Princesa (Spain) ; e /
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Melid, a resort hotel MELIA

HOTELS & RESORTS

Melid Caribe Tropical (Punta Cana, Dominican Rep.)

Melid Zanzibar (Tanzania)

Melid de Mar (Majorca, Spain)

BRAND PORTFOLIO MELI A HOTELS

INTERNATIONAL




MELIA ATHENS
H IZTOPIA TOY MELIA ATHENS

Askacria rou 50

Aekaeria Tov 80’
TO KTiDIO KATAOKELAOTNKE OTN AEKAETIA TOL
50" «kai ekivnoe va AgTtovpyel TNV idia
dekaetia cav zevodoxeio. Aidel va onUEIwOE
OTI NTAV &va aATTO Ta TTPWTA evodoxeia TTov
AEITOLPYNCAV OTO KEVTPO TNG ABnvag, uad
bue 7O Zevoboxeio MeyaAn Bpetavia, to King
George kal 1o King's Palace.

Katd 1n didpkeia 1NG dekaetiag tov 80’
70 Eevoboxeio MAPMAPA oTtaudtnoe TN
AEITOLOYIA TOL. XYTN CLVEXEID & KATA TNV
iS1a TEPIod0, oTEYAOTNKAV TA YOAPEIQ
TOL TTONITIKOU KOMUATOG NEQ
AnuokpaTia, yia 2 xpovia, AOyw TNG
AVAKAIVIoONG TOL I8IOKTNTOL KTIPIOL TOU.
Aekaeria Tov 80’

Mpog 1a TEAN TNG dekaetiag Tov 80°, TO KTIPIO evOIKIALZETA
armo TN 1810TIKA  IXOAn TexvoAovIKwV EmayyeApatwv
KOPEAKO. H oxoAny oTeydadletal OTO KTIPQIO PEXOl KAl TO
TEAOC TNG SekaeTiag Tov 90,



MELIA

ATHENS

v 136 Acwouartia
v 9'0Opopol
v 2 YToyela
v Vivendo Restaurant

v Café Mondo

v Sky Lounge Bar &
Restaurant

v Lobby Bar




MELIA ATHENS
F&B Outlets

Vivendo Restaurant
Café Mondo

Sky Lounge Bar & Restaurant
Lobby Bar
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