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	SCHOOL
	BUSINESS ECONOMIC AND SOCIAL STUDIES

	DEPARTMENT
	TOURISM MANAGEMENT

	LEVEL OF STUDIES 
	UNDERGRADUATE

	SEMESTER OF SRUDIES
	Z

	COURSE TITLE
	ENGLISH FOR TOURISM

	COURSE TYPE
	LECTURE 
(OBLIGATORY COURSE FOR ERASMUS STUDENTS)

	LANGUAGE
	ENGLISH ( UPPER-INTERMEDIATE TO ADVANCED)

	PREREQUISITES

	It is wise that students have a foundational knowledge of the English language before attending the course.


GOALS, OBJECTIVES, LEARNING OUTCOMES
Students are introduced to the terminology used in the field of Tourism Management and familiarize themselves with the language used in authentic texts about Tourism Management and related topics as well as with the presentation of scientific papers.
Upon completion of the course students will be able to:
- read and  comprehend textbooks and research articles.
- be able to attend oral presentations and participate in subsequent discussions. 
- write short summaries of material they have read.
- locate resources for further information in the field of their interest.
- present short papers
- communicate with colleagues
COURSE EVALUATION
Evaluation of the acquired knowledge is based on the final written exam which takes place during the examination periods, as well as on optional assignments given during the course.
COURSE CONTENT AND MATERIALS
	Course materials include authentic texts on Tourism Management and articles from scientific journals.
Course Content includes:
· Τrends in Tourism
· Benefits from travelling
· Types of holiday
· Responsible Tourism
· Slow Tourism versus Mass Tourism
· Mountain Tourism in Greece
· Food Consumption during vacation
· New York Cafés
· Religious Tourism
· World Tourism Organization
· Day tours
· Information about some islands
· Different Generations in the Western world
· Responding in an interview
· Curriculum Vitae
· Vegetarianism
· Food for thought
· To tip or not to tip
· Vocabulary of foods and beverages
· Writing a research paper



RECOMMENDED BIBLIOGRAPHY:
	1. Jacob, M. & Strutt, P (2009). English for International Tourism,  Coursebook Longman
2. Mol, H. (2008) English for Tourism and Hospitality in Higher Education Studies,
 Coursebook, Garnet :Reading
3. ,Hardwick, C. English for Tourism ,British Council Specialist English [online] Available at:
www.britishcouncil.org/professionals-specialisms-tourism-intro.htm
4. Moira, P. at al,  Journal of Tourism and Leisure Studies, Volume 4, Issue 4, 
5. Journal of Sustainable Tourism
6. Journal of Travel Research
7. Longman Dictionary of Contemporary English
8. Moira,P. at al, International Journal of Research in Tourism and Hospitality, Volume 1 , Issue 1
June 2015 pp9-22
9. Moira, P. at al, International Journal of Research in Tourism and Hospitality, Volume 3, Issue 4,
 2017, pp 14-24 
10. Moira, P.at al, International Journal of Research in Tourism and Hospitality, Volume 2, Issue 2,
Common Ground Research Networks, USA: University of Illinois Research Park
11. A selection of topics from the LCCI Spoken English for Tourism Syllabus
( at the professor’s discretion)
12. Selected material from textbooks, newspaper articles, journals, brochures, advertisements, 
tourist information leaflets ( at the professor’s discretion)
13.Terzoglou, E. Reviewing English Grammar
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